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What is Secondary
Imp act? the voucher modality on the beneficiary households, and the trickle-down effects on the economy along the supply chain.

The secondary impact of the Cash-Based Transfer/Voucher captures the multiplier effect of WFP’s voucher modality on the local economy. It assesses the direct impact of
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The proportion of voucher beneficiary households with acceptable FCS has increased
from 72% in 2013 to 82% in 2016, marking a 10% improvement, and the proportion of
food beneficiaries with acceptable FCS has also increased from 55% in 2013 to 61% in 2016..
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The voucher has contributed to increased sales
for participating dairy processors, who also reported hiring additional
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that of non-participating processors; reflecting the larger size and distribution capacity of the
former group on the one hand, and the low sales of the latter group at the baseline.
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